
 Gi� Idea Generator

Step 1. Understand Your Recipient

Giving somebody a gi� they love is satisfying, but it’s 
not always easy, especially if you’re trying to come up 
with something on the spot. �is guide will help you 
generate thoughtful gi� ideas now so you can avoid a 
last-minute scramble when it’s time to shop for presents.

“Gi�-giving can be complicated. We can feel 
bad about not knowing what to give, not 
wanting what we’ve been given, or not getting 
anything at all…but exchanging gi�s can 
also be a tremendous source of happiness.” 

—  G R E T C H E N  R U B I N
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People have di�erent gi�-appreciation styles. Identifying your recipient’s style will help you 
choose gi�s they’ll truly love.

�e Easy-to-Please
“It’s the thought that counts.” 

�ey’re open-minded and grati�ed when you explain 
why you chose something with them in mind. �ey 
prefer personal connection over impressive brands.

�e Enthusiast
“I can’t wait to try it.” 

�ey’re curious and adventurous, excited by variety, 
trends, and the latest version. �ey love samplers and 

discovering new favorites.

�e Connoisseur
“I like the best, forget the rest.”

�ey prefer quality over quantity and appreciate the 
most outstanding example of something. If they 

specify a brand, don’t substitute.

�e Tried-and-True
“I like what I know and I know what I like.”

�ey want more of what they already enjoy. Don’t 
worry about giving the same gi� year a�er year if it’s 

something they love.
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I D E N T I F Y  T H E I R  P R O F I L E

For each person you’re shopping for, note which pro�le 
best describes them. Take the Gi�-Giving Quiz

Not sure about your recipient’s gi� 
appreciation type? Answer eight 
simple questions to �nd out.

Recipient 1

�eir Pro�le

Recipient 2

�eir Pro�le

Recipient 3

�eir Pro�le

When you think of a great gi� idea, make a note on 
your phone. If it’s something you see, snap a photo or 
take a screenshot. You can also record a voice memo 
if you get an idea while driving or your hands are full.

G I F T - G I V I N G  H A C K

Step 2: Generate Ideas
�e best gi� ideas come from paying close attention to the people in your life. �ese exercises 
will help you turn your observations into speci�c gi� ideas. You don’t need to complete every 
exercise—choose the ones that feel most relevant for each person you’re shopping for.

1

�e Free Time Test 
      If this person had a completely 
�ee Saturday with no obligations, 
what would they choose to do?

      Now, what could you give them 
to help them do more of that?

Recipient :

�eir answer:

☐ Pay for something (babysitter,
membership, entry fee)

☐ Buy them a tool or equipment 
they need

☐ Provide supplies or materials

☐ Give them a class or lesson

☐ Give them time (o�er to take 
something o� their plate)

2       Your gi� idea:3



1

�e Complaint Translator 
      What’s something this person has 
complained about in the last month? 
(Too hot, too cold, losing things, 
running out of something, doing 
something takes too long, etc.)

      What type of gi� could solve this?

Recipient :

�eir complaint:

☐ Something to make them 
more comfortable

☐ Something to help them 
stay organized

☐ A replacement or re�ll of 
something they use up

☐ Something to save them time

☐ Something to make a task easier

2       Your gi� idea:3
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1

�e “Always Saying” Approach 
      Finish this sentence: �is person is 
always saying “I wish I had…” or “I 
need to get…” or “I keep meaning to…”

      Turn their words into a gi�:

Recipient :

What they keep saying:

☐ Get them the exact thing they 
mentioned

☐ Get them something that does 
the same job

☐ Get them a starter version so 
they can try it

☐ Get them a gi� card so they can 
choose the right one themselves

2       Your gi� idea:3

Listen for “someday” language throughout the year. When people say “someday I want to…” or “I’ve always 
wanted to try…” or “one of these days I need to…” they’re revealing desires they haven’t acted on. Keep a running 
note of these mentions—by the time you need a gi� idea, you’ll have a list ready.

G I F T - G I V I N G  H A C K
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Gi� cards don’t have to feel impersonal. Try pairing them with something to create a theme: a nice mug with a 
co�ee shop card, a fun tote for a bookstore card, a mini bottle of champagne with a restaurant card.

G I F T - G I V I N G  H A C K

1

�e Favorites Deep Dive 
      What’s one thing this person 
absolutely loves? (A speci�c restaurant, 
store, brand, sports team, TV show, 
musician, hobby, etc.)

      How can you give them more of 
what they love?

Recipient :

What they love:

☐ Merchandise or gear related to it

☐ A gi� card to their favorite place

☐ An accessory or add-on for 
something they already have

☐ A bigger/better/more supply 
of their favorite product

☐ An experience related to it 
(tickets, membership, 
subscription)

2       Your gi� idea:3

1

�e Daily Ritual Upgrade 
      What’s something this person does 
every single day? (Make co�ee, walk the 
dog, get ready for work, cook dinner, 
wind down before bed, etc.)

      How could you upgrade this 
routine for them?

Recipient :

�eir daily ritual:

☐ A higher-quality version of a 
tool they already use

☐ Something that makes it faster 
or easier

☐ Something that makes it more 
enjoyable or luxurious

☐ A re�ll or supply of something 
they’re always running low on

2       Your gi� idea:3
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A great gi� doesn’t have to also be a surprise. For big-ticket items or practical gi�s, asking directly—“I’m think-
ing of getting you X, would you use it?”—can save you from an expensive mistake. As a bonus, once you know 
they want it, you can ask others if they’d like to split the cost. Some people actually get more excited knowing 
what’s coming, and asking shows you care about getting it right.

G I F T - G I V I N G  H A C K

When someone shows you something they just bought or received, ask “How did you decide on that one?” �eir 
answer reveals what matters to them—quality, convenience, price, brand, style—which tells you how to shop for 
them in the future.

G I F T - G I V I N G  H A C K

1

�e Identity Gi�
      How would this person describe 
themselves in their bio or introduction? 
(Parent, reader, gardener, co�ee enthu-
siast, dog person, traveler, cook, etc.)

      What supports or celebrates this 
part of who they are?

Recipient :

�eir identity:

☐ A tool that helps them do this 
thing better

☐ Something they can display or 
wear to celebrate this identity

☐ A book, class, or resource to 
deepen their knowledge

☐ Supplies or materials they need 
for this activity

☐ Something personalized with 
their name/interest

2       Your gi� idea:3
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Step 3: Choose and Present
You’ve found the perfect gi�—now how do you hand it over? Some people love opening gi�s 
in front of a crowd, while others prefer a quiet moment. Some care about beautiful wrapping, 
others are �ne with a reused gi� bag from three birthdays ago. �ink about what type of 
presentation would delight your recipient.

Take each child on a solo shopping trip to shop for their other siblings. Siblings are great at choosing gi�s for 
each other, and you also get ideas for what that child would like to receive.

G I F T - G I V I N G  H A C K

T I P S  F O R  P R E S E N T I N G  Y O U R  G I F T

If your recipient is someone who appreciates cards, a thoughtful note can make a gi� feel 
more meaningful. Here are some tips on what speaks to di�erent gi� appreciation pro�les.

Easy-to-Please
Explain why you chose this gi� and what 
made you think of them. “I saw this and 
thought of you because…” or “I know you 
love…” makes them feel seen and 
appreciated.

Tried-and-True
Keep it simple and warm. �ey appreciate 
tradition, so a straightforward “Happy Birthday” or 
“�inking of you” works well. If you’re giving them 
their favorite thing again, you can acknowledge it: 
“I know you love these, so here's another round!”

Enthusiast
Make it fun and build excitement. “I heard 
this is the hot new thing” or “I can’t wait to 
hear what you think of this!” matches their 
energy for discovery and novelty.

Connoisseur
Highlight quality or thoughtfulness. “�is is 
supposed to be the best” or “I did some research 
and this came highly recommended” shows you 
put in e�ort to �nd something excellent.

Gi� receipts: It’s always a 
good idea to include one, 
especially for Connoisseurs 
and Tried-and-True receivers 
who may want to exchange 
for their preferred version. If 
it feels awkward to you, you 
can slip it into a card or attach 
it to a note saying “In case you 
prefer a di�erent �t or color.”

G I F T - G I V I N G  H A C K
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81 Other Gi� Ideas
Still stuck? Here are 81 ideas for gi�s that appeal to many di�erent types of people. �ink 
about your recipient and see if something stands out, or use these ideas as a jumping o� point 
to �nd the perfect thing.

Noise-
canceling 

headphones

Framed 
photo of 

shared 
memory

�eir 
signature 
fragrance

Cooking 
class or 

workshop

Weighted 
blanket

Multi-pack 
of favorite 

pen

Concert or 
show tickets

Luxurious 
hand soap

Fitness 
tracker 
watch

Beautiful 
to-do list 

pads

Wind 
chimes

Massage gi� 
certi�cate

Co�ee 
subscription 

box

Brightly 
colored 

umbrella

Book by 
favorite 
author

Scalp 
massager

Specialty 
olive oil 
or spices

Puzzle 
(jigsaw or 

brain teaser)

Personalized 
mug or 

water bottle

Mini 
watercolor 
painting set

Restaurant 
gi� card

Scented 
candles (set 

of three)

Streaming 
service 

subscription

Cozy throw 
blanket

Electric 
blanket or 

heating pad

Handheld 
pocket 
game

Wine 
tasting 

experience

Art book 
or 

photography 
book

Portable 
phone 
charger

Fresh 
�owers 

delivered 
monthly

Silly Putty 
or 

�dget toy

Museum 
or zoo 

membership

High-
quality 
kitchen 
knives

Potted herb 
garden kit

Board game 
for adults

Cashmere 
or wool 

socks

Bluetooth 
speaker 

(waterproof )

Sticker 
book 

for adults

Limited-
edition 

vinyl record

Personalized 
stationery 

set

Teatime 
sampler set

Tool set for 
their hobby

Silk or satin 
pillowcase

Timer for 
productivity

Fancy 
chocolate 

assortment

Vintage 
poster or 

print

Noise 
machine 
for sleep

Professional 
knife 

sharpening 
service

Monogram
med leather 

goods

Snow globe 
or 

paperweight

Kinetic 
sand or 
therapy 
dough

Espresso 
machine or 
milk frother

Magazine 
subscription 
they’d love

Colorful 
dinnerware 

set

Bird call 
whistle

Merchandise 
from 

favorite 
team

Honey 
sampler 

(multiple 
�avors)

Magnetic 
sculpture or 

desk toy

Lavender 
plant or 

succulent

Gi� card 
(anywhere 

they choose)

Personalized 
photo book

High-end 
yoga mat

Bar tools 
and 

bitters set

Scratch-
and-sni� 
cocktail 

guide

Record 
player or 
turntable

Tabletop 
fountain

Spa day 
package

Reusable 
ice cubes

First edition 
of favorite 

book

Party 
crackers 
(British 

style)

Nice pen 
(fountain 

or gel)

Charitable 
donation 

their name

Hand-
cranked 

music box

Suncatcher 
for their 
window

Fancy 
shaving or 
grooming 

kit

Food 
delivery 
service 

subscription

Travel 
accessories 
or packing 

cubes

Custom 
address 
stamp

Stargazing 
telescope or 
binoculars

Ukulele or 
harmonica

Pantone 
color 

postcards


